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Nebraska cattlemen have, at the present time, more than thirtecn thou-
sand brands registered with the Division of Live Stock pPrands in the Secretary
of Staters pffice.-

All the brands are, definitely, a part of the folklore of the sState,
since their designs were originated for the most part by the stockmen them-
selvess fLbout ninety-five percent of the renchers used the iritials of their
names for brand markings, or combined their initials with geometric designse
pthers obtained ideas for their brand symbols from some personal whim or from
incidents, from the suggostions of pioneers, and from the duplication of ev-
eryday objects common to ranch life, such as boots, hammers, pipes, or the
birds, plants and fish found in their respective localities.

In every case, regardless of whether the brand design was made into a
romantic flourish of the setting sun, or into a simple initial, it became a
trademark and thing of pride for its owner. So 2ll these¢ cattle brands, apart
from their practical worth in the stock business, have an aura of romance and
gtrangeness.

only a small proportion of Nebrasks brand lore is listed in this pam-
phlet, but cnough, we believe, to give some idea of the part it has played in
' llebraskats greatest industry,.

HISTORY OF BRANDING

The first recorded description of cattle branding was made 2,500 years
ago on o tomb which was recently excovated near Thebes along the Lower Niles
One side of its walls bore mural decoraticns of o cow tied down and o man
branding her with o geometric designe It is known that branding irons were
‘uged in England in the eifhth century; while @ French writer, Jean Je« Jusser-
§mm. stated that in the year 1400 horses, kept for rent, were branded "in a
prominent monner, so that unscrupulous travelers would not be tempted to
‘leave the highway and keep the steeds."

j In 1643 a New Haven, Connecticut, code stipulated how horses should be
branded to "prevent trouble between rival cloimants of animals running to-
‘gether in woods."
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_ Nebraska pioneers began using brands as soon as their herds had grown
%0 o sufficient size to need protection against cattle rustlers, or when
the danger of intermingling between differently owned herds arose on the
en ranges = The problem of identifying cattle became more involved after
the building of railroads, which, through the creation of more convenient
shipping facilities, gave an impctas to a movement for larger herds. The
result, was that every cattle owner became brand-conscious, zcalous for his
oin brand end knowing the brands of the other cattle owners around hime

By 1879 the herds of cattle became so numerous that the legislature

‘pssed a law whereby bronds could not be duplicoted within the same county.
In 1899 the law was changed to avoid duplication of brands within the bord-
ers of the Statee All brand designs had to be acccpted and recorded by the

‘Secretary of Stotes

The Milldale Farm and ILivestock Improvement Company, whose headquarters
are in Council Bluffs, Iowa, mede the first spplication for brand marking
‘under the new low. The request, made on July 1, 1899, wos for the marking
H- This brand is still used by the same companys

PROCESS OF BRANDING

When American cowhands learned the art of lassoing from the Spaniards,
branding procedure took the form in which it is practiced todaye The roper,
on o troined cow-pony, throws the loop underneath the hind legs of the an-
imal, ond, with a quick jerk, brings it bawling and pitching to the branding
fires

After the cow or steer has been thrown, a cowboy, whid is called a
flanker, sits on its neck and twists its foreleg while snothe# flanker for-
¢ibly spraddles the animalt's hindlegse The brander, knife man and vaccin=
ator, working simultaneously, finish with the animal in a few minutes.

. The branding iron is made out of wrought iron or copper metal; some
‘stockmen think the copper irons hold heat longers When the iron has been
heated to o red glow in the fire, it is pressed upon the side of the strug-
igling animal and allowed to burn decplys it being slowly rocked back and
forth until it is set square ond sharp into the hide of the onimale

Humene societies, for many years, have been attempting to eliminate
‘the oruelty of hot brandinge Stockyards were the first to attempt avoiding
$he criticism by using chemical mixtures for merking disensed cattles The
‘ghemicals, at first, made & beld patch instead of a sharp, clean brand,

and hcve not as yet become entirely satisfoctorye The United stotes Bureau
of Animal Industry has, to date, used over a ton of patented chemi_cal
brending mixturc to stamp the lotter "B" on the jows of animals affected
with Bang's diseasee.. By the summer of 1936 many stock owners were using

¢old irons dipped in chemicals for branding calvess
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ORIGIN OF CERTAIN BRANDS
Digosts of Statements by the Qwners of the prands
(The drawings ore not intended &s exact or accurate legal represcrtations)

'Ca:l Ee. Bergman, of Kimball, inherited this brand from his fﬂther.when he
retired from the cottles businesse. Mre Bergman's father,
when a young immigrent from Sweden, was so impressed with
the history of the Liberty Bell that he decided to use its

design on his cattlee

Ce B« Bloomfield, of Broadwater, writes that this brend was given him by

the Division of Live Stock Brands. He likes it because it
¢{;j{,ﬁ\\ is symbolical of his names

: Robson carter, of Rushville, chose the oilcan brand because he had always

t {

7 likod ite linese

Amne. Me Chodd, of gallaway, had a small bone hairpin, which suggested &
simple, and at the same time interesting design for a

|;(§§§::§:::: cottle brande Therc is & saying around her ranch that

when a cow switches her tail it will hcok on the hairpine

Be Bs Cleveland, of Atkinson, had such a greet love for the American flag
that he wished to use it for a brande He also, from an

b= E; sesthetic point of view, had a great fondness for the in-
itial "p." By combining the suggestion made by the two

L themes ho modes brand with an initial "g® surrounded by

#he outlines of & flage
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Ju He Craig, of Redington, got into the cattle business through taking care

of his mother-in-law's oattle, for which he was given half
1 of the calves that were borne When he had developed a herd
large enough to need a brand he found that all of the dé-
signs he could think of had already been registercde At
*I:he time, when still searching for a brand symbol, Mre Craig hired o man
who had stopped at his ranch asking for a jobe . The hired man, after fin-
?ghing his work, went farther westes In a few days he came back to tell
;».‘Craig that he had found & s mbol which could be used on the branding

_mn and clso as a nome for the ranche It was thc Rising Sune MNre Craigts

prand and ranch have been known by this name ever sincce

0s Ce Crom, of sargent, originally used a quarter-circle brand that fre=-
quently made a blotch when applied on the hides of his

? cattles When Mre Cramts brothor visited him, and saw the
” trouble he was having with his quarter brand, he suggested

a hammer design, that, on account of its wider distribution

of lines, makes a clear mark on his stocka.

b.'H. Danton, of Kilgore, after having hed six cattle brand designs ree

jected by the Division of Live Stock Brands, become dise
'_{H couraged in the hope of finding an original symbole He

f.. QJ sat down at his table and gloomily began drawing sketches,

at the same time munching on a delioious apples After he.

had eaten o portion of the apple he happened to look at it, and the idea

grands, and hos been used by him cver sinces
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Jo Le Hibbs, of Cody, got the idea for his brand when he was riding along |
o lake and saw wooden duck decoys riding in the waters wre
{2:,,. , Hibbs writes that the blacksmith, at first, made the brand-

ing iron too large, so the design looked morec like a goose

\ or sandhill crane than a ducke After the lower bill had becn

cut off the symbol was made to appear as was originally intondeds

j#lph Je Hoatson, of chadron, was told of o bobsled design that had been
used in 1868 by on ecarly pioneer. The brand had never

S _
_i /. | been registered, so Mr. Hoatson adopted ite

s Do Lowis, of Rassett, in 1898, was searching for an interesting eattle

brand when a friend, who had been riding the range in

{{_‘\ vyoning, cume to his home for a visits wis friend, upon
5 being asked for = list of Wyoming brands, askel; Mrhy don't
\.‘/

you use thc fiddle brand? Youtre a fiddler." Mr. Lewis
liked the suggestion, so from that time on, his favorite musical instru-
ment wos imprinted upon the hides of his cattle, making a unique and dis-

'}ﬁotive brande

‘He Lyman, of Bayard, first needed & cottle brand during the Spanish=
Americen Ware The cuban flag scemed appropriantee NMre
Lyman used this design for a number of years, but because
the triangle within the flag made too many lines, causing
a blotched symbol, he later modified his brand into a

plain flage This brand is now (1938), owned by Elmer De Moreheads
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s As Mort, of Hay Springs, at one time sold out "lock; stock and barrels"

later, when he went back into the cattle business, he found
it very difficult to find an origimal cattle brande. One
day,; when he was in a blacksmith shop, the blacksmith showed
him a design that he called a bull-tongue cultivator shoYel.

’ﬁis emblem was found acceptable by the Division of Brandse %

:ihtor Merrihew, of Ashby,; has e brand that could be symbolical of either
2 the sun or a bowler hats MNre Merrihew inherited it from

3 : ‘his grandfather, who chose this design because he thought
it would be difficult for cattle thieves to work over ipto

a different design.

;%:l Novotny, of Hay Springs, happened to be holding & hommer in his hand
when he was attempting to think of an original brond. The
head of the hammer suggested his designs

lars plsen, of Harrisburg, writesg

"1 have been smoking a pipe since I was fourteen yeaors
i.[z old and I do yet; so I thought it a good plan to have a

pipe brende I got it, and have it yeto®

;ﬁ;rwald feterson, of Harrisburg; was born in Demmarke His mother,

. during the summer, used to bottle fruit juices for the
winter months. Each bottle was labeled with a religious
cross as o warning for the children in the family to leave
: the bottles alones When Mrs Peterson registered his
cattle brand in 1912 he used his motherts quaintly decorated bottle for

his brand designs
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George He Schmidt, of Chadron, submitted many brand designs to the Division

of Brands, all of which were rejected becausec they were al=-
ready in usee. Desperate, in attempting to think of an orig-
inallbrand, he happened to glance at the back cover of a

magazine which was lying on his living room tables In the

{i.A. Siders, of wood Lake, chose the scissors brand begause it is easy :

to put one His iron is only half of a pair of scissors,

and he crosses the half in order to get a pair, both opera-
::><<: tions being made with one hot irone

from Mres Crom'se Mre Smith said he chose this symbol be-
cause the hammer is the one tool which hangs on the cow-
boyts saddle the year around, and is in constant use when
ropairing feences or building corrﬁls. one of the first

bhings the ranch help asks is, Mrhere is the hammerg" _E

ur Wendler, of Simeon, bought his brand from his uncle, Gus Wendler,
who ceme here from Germany in 1884. At that date, gGus

tifj Wendler filed on a homestead and took a tree claim near

Brownlees Arthur Wendler believes his uncle selected his

acorn brand because of his great love for treoese




fhe celestial bodies suggested
gmes for a number of brands.

These f'ish, birds and animals were found
in the vicinity of the ranches using °
these symbolse
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'?lants, leaves, flowers and
L fruits suggested these brands.
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Qrdinory brands, which are those
nds made up of letters from the
habet, were varied in a number
woys=——such as the Flying "o"
nd, wWalking "M"™ or Rocking "
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Various household objects, used
‘in the rancherst homes, suggested
themes for o nunber of cattle
brand designs.
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Tools and implements, of the kind used in the ranching

country

suggested themes for nany cattle brandse
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[ number of brand symbols were
fom Indian arrow heads, weapons and

cal instruments.

modle

Many of the flags used for symbols
on cattle brands were ‘taken from
Goverment weather flagse
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The following brands have a personal significance, the nature of
the objcct sugpesting the cattle ownerts nemes

SO U

Te Ae Boots

AT

Ty

Hs Ae Tunnell

)

Jesse caggggll

Dan FPhinney

|
o

Allio Se Fish

e

garlend Mooney
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SOME FAMOUS BRANDS

John Me Adams and He Ve Redington, in 1874, built the first ranch in
Panhandle country, about a mile south of the present town of Redingtons
eir best known brand was the H Bar.

; Bosler Brothers and Company, in the early 1870ts, built their ranch
home near the present site of Lewellens Their brand was the B Bars

Mark Bouton came over the Texas Trail in 1873, settling on Bear Creeks
Mrs Bouton chose the VB brand in honor of his wife, whose initials the
letters were.

Colonel charles Coffee, in 1879, founded the ¢ Ten Rar ranch on Hat
greeke His brand design was suggested by the nome of his ranch.

\ John A« creighton, whose cattle roamed the western part of Nebraska
a8 early as 1867, used the Half Ccircle Bare This symbol was later changed
:hto the Quarter circle Blocke

Phil and Jim pate originated their 66 brand in 1872, when they went
into the stock business in pumpkin Creek valley. Their brand was suggested
by the legendary 66 mountain, which was supposed to be located in Nebraska
or Yyoming.

k Emmet and Brewster built their ranch on gat Creek in 1879.« They used
‘the S Bar E brand.

Hunter and Evans, in 1878, went into the cattle business where Pine
}Leek flows into the Niobrara Rivere. Their brand was the g Rar and Lazy 33.

3 We A« paxton, of Keystone, used the Keystone brands Mre. paxton later
organized the ogallala Cattle Companys

The powers Brothers came into Scotts Bluff County in 1870 or 1871.
nis Sheedy later purchased this cattle compoanys It became famous through
7U brand.

. David Rankin, of Seneca, was one of the first cattlemen to settle in
this vicinitys His brond was Bar 7

Bartlett Richards and Company, by the 1890t's, had many thousand acres
of land and several ranches between Iakeside, Ellsworth, Rushville and
Gordons The company's brands were Bar 6, Spade and O Rars

Shiedley Brothers and company, of Big springs, were known through their
0S0 brands

The Stone Ranch, which used the ¢ brand, raised cattle east of ogallalas

tain NEBRASKA FARMERS' ALLIANCE SONGS OF THE lBQO's.
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